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Gosh what a year it’s been. 2021 was a rush, and 2022 hasn’t slowed down.
We are super excited to announce that we have become a B Corp company,
and have scored a very respectable 95.7
The B Corp brand is a power symbol in ‘business for good’. Their rigorous process ensures good
business governance, building a stronger and supported workforce, environmental management
systems, community support and contribution, improving our value for our customers.

Our Vision

“

We want holidays powered by sunlight and
fresh air, where trees are grown to replace
impacts that can’t yet be avoided, and in
houses that respect nature.
Rachel Parsons – Founder

“

We want workers and employees that are
cherished and paid above the living wage,
and want guests to experience the best of
the Forest, from our carefully chosen,
sustainability-conscious suppliers and
partners.
Jane Wilkinson – Managing Director
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Loving our Team
We believe in being flexible, fair and supporting - because we believe work isn’t separate from life.
Since we formed in 2012, we have operated a flat hierarchy and have built our entire daily schedule
around the teams’ home commitments.

Team Happiness and Green Questionnaire
March ‘22
•

100% of the team feel valued and important

•

100% of the team feel that family come first

•

100% of the team feel they are fully supported with ‘flexi, mums-are-heroes’ working conditions

•

90% of the team are strongly interested in our B Corp journey

•

The team think we can make 75% positive changes with our B Corp journey

•

80% of the team think that B Corp is important to our business now

•

95% of the team feel their voice if hear when making decisions in the company

•

95% of the team feel that doing the B Corp Accreditation process has improved our business

Quotes from the Team Working at NFE
•

“Work gives me my hero status”

•

“It’s my happy place”

•

“Love It!”

•

“Forever grateful for my New Forest family”

•

“Such great girl power energy”

Loving local Food and Where it Comes From
The New Forest has many small suppliers whose economic and social well-being is dependent on
tourism income. Some pubs and restaurants are vastly better at using local suppliers.
For 3 years we’ve been profiling and promoting the local food heroes. We have interviewed them and
you can see plenty of blogs on our website. We promote them to guests through our pre-stay advice, on
the phone to them, and in our social media posts.
Our current Foodie blog, which we send to all guests, showcases best (local, green, integral) suppliers
first and others second.
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Loving Relationships with our Customers
Our Guests…
We have 4.6/5 on Upfront Reviews – independent of course.
On Facebook 4.9/5
Google Reviews 4.9/5

Our Owners…
We support our owners with masses to help them make their home rental business as successful as
possible.
Alongside continued support for owners, we also carry out annual house reviews; giving
comprehensive and bespoke feedback of suggestions and improvements.
We also take new photos every time there are house updates done…apparently this isn’t the norm!

Loving Business as a Force for Good…
We’ve changed our company structure by updating our Articles of Association and added social &
environmental good as a specific business goals. This allows us to protect and uphold the green focus
we have in the future.
On 2 March 2022, we got our B Corp accreditation confirmed. We scored 95.7 points which is a fantastic
first result. (80 is the minimum/above 100 is considered outstanding). It’s a tough, onerous and granular
approach to proving that you’re integral - you can be sure that B Corp checked that we’d dotted every ‘i’
and crossed every ‘t’!
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Loving our Local Community
Giving is a big part of our lives
For the last 3 years Rachel, our Founder, has been donating her time to an outdoor learning project in
the north of the forest, adding up to over 300 hours in the year. The project aims to develop children’s
independence skills using bushcraft, foraging and gardening.

Loving our Environment
Working out our carbon emissions totals was pretty amazing process. Thank goodness for Amber our
sustainability consultant who’s done some key hand-holding!

In our office…
The direct emissions – that we can control (our gas and electric use) – are 3 tonnes of Carbon
equivalent.
Our indirect emissions – that we influence – was 11 tonnes…this is mainly from our rubbish! The
recyclable waste (collected in clear bags for paper, cardboard, aluminium, some plastics) was 3.322t*
Non-recyclable combustible waste (this is our black bag rubbish – without items we can compost
ourselves) was 4.564t* - Hampshire County Council use an energy recovery facility to incinerate this
waste, explaining why our emissions are so high here.
*Calculated from Defra figures

We want to get these down by 30% this year and are composting in our office garden now too.
We have donated to the Bumblebee Conservation Trust and, now it’s spring, we’re rolling out our garden
audits to help owners plant for bees and support pollinators.
We chose to Offset our emissions this year with the Gold Standard Verified Carbon Offset Scheme, and
paid £350 to WithOneSeed in Timor Leste. The project aims to end poverty and hunger, to deliver
agroforestry education and create regional and international partnerships. It specifically supports women
and children within that.
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Loving Links with Business and Society
We have been proactive in a group of local New Forest Tourism businesses, working with 6 leading
green companies, to develop a scheme to encourage owners to take up green changes in their houses.
The scheme is live now and having some reasonable take up. We’re very much invested in this and will
continue to support its growth.

Charities that we've supported this year include…
1.
2.
3.
4.

The Crossing - Homeless and Vulnerable People Drop in Centres in
the New Forest and Waterside area.
Bumblebee Conservation Trust - supporting biodiversity and
conservation of bumblebees.
Wild New Forest - education CIC for New Forest conservation.
Involvement with the Toilet Twinning initiative

2022 To Do List
…our 14 actions for ‘Loving our business as a force for good’
we update progress every few months…

Loving our environment…
1. Build an achievable path to achieve Net Zero emissions.
2. Build and deliver our Bumblebee Conservation Trust pollinator audits scheme and get our
owners (and our own office) gardens greener and greater.

Loving our people and our work…
3.

In 2022 we hope to certify with the Living Wage Foundation – we already pay well over the
Living Wage and encourage our owners to follow suit.
4. Our team education continues with focus on our ‘silent stakeholder’ – the environment. We are
learning about traditional Commoning farm practices, fragile habitats, food heroes, microplastics.
5. Learning about climate change. We’re all doing AIMHI a brilliant, scientifically-sound 4 hour
course, backed by the Eden Project and others. Realistic (scary) and inspiring, this course is
open to everyone. Join us #aimhiearth

Loving our local community…
6. Keep donating our expertise in local projects. Our goal is to deliver 200 hours for the year.
7. To support local projects by match-funding our teams giving. We’re doing the New Forest
Marathon together with all our kids in Sept 2022.
8. Our goal is to donate .5% of all profits to local charities and organisations.

6

Loving local Food and where it comes from…
9. We want to screen 25 local foodie suppliers each year so that we’re checking our
recommendations are as best/green they can be.
#eatlocal #eatseasonal #circulareconomy #25miles
10. We want to keep reviewing local food heroes and interview 4 more amazing people each year.

Loving our customers…
This is about delivering our guilt-free relaxing goal. We want to make proper changes, supporting our
owners at every step and providing more sustainable UK holiday options to our guests.
11. Launching our Eco Homes Guide.
In late Spring 2022, we will launch our Owner Guides for Eco Homes, to include; stats’ for going
green in tourism, setting up and running homes, and a solid Quick Wins list that will help people
make changes quicker. Go New Forest Green Leaf Scheme is a big part of this, enabling guests
to peer-review what owners claims. Transparency is key to trust.
12. Reducing chemicals in houses.
Part of our commitment to Sustainable Development Goal 14 - Life Under Water. We want to help
owners reduce chemicals by using more natural cleaning products. We’re testing and advising
through the year.

Loving advocacy – getting more done in the industry…
13. We are keen to support our industry to create change. In 2022 we are starting a Wast-ED
project on reducing waste created by holiday homes. We want to ensure our results are integral
and can be used by others to make positive changes. We’re encouraging all owners to get
composting, educating guests about it, and hope to really help addressing this massive issue for
our planet and tourism.
14. We will be looking for to promote and push Regenerative Tourism options in the New Forest this
year. It's in its most formative stages here, so we are encouraging and enabling this to happen
as much as we can.

Our Climate Action Plan…
Reduction goals are 8% on electricity and gas usage. This might seem low but we already use very little.
We want to move our landlord to a fully-green tariff in 2023. Our water use goal is to keep use to the
same though are team size has increased.
Our waste reduction goals are 30% because this is where the majority of our emissions come from.
In the next year we want to measure guest travel distances and encourage them to offset, whilst we’ll
offset the rest.
In 3 years’ time we will go for re-certification. We want to improve our score and get into the 100 Club.
Our goal is105 points and we’re looking forward to the journey.

